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Freedom of Information Day, 3/16

Gorbachev sets example, 3/9

Roch LaSalle resigns from Prime
Minister Mulroney's cabinet, 3/2

Presidential conduct on Irangate
helps practitioners, 3/9

Senate blocks efforts by FCC to
dismantle Fairness Doctrine, 6/1

Larry Speakes offers insights into
handling pr for President, 2/16

State Scanning Network identifies
emerging issues, 2/2

Update on Florida's 5% service tax,
6/29

GRAPHICS/PRINTING
Generating good graphics is diffi-
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A return to inter-personal skills,
away from mass media skills, 6/29

Case study shows media -attention -

doesn't affect awareness or
opinion, 3/30

Chrysler treats media people as
consumers, 4/27

Exec survey rates state of media
relations, 5/11

Fighting off unfair media coverage
by not responding, 3/30

Forget about fair & balanced cov-
erage from the media, 6/22
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Super targeting in mass media, 4/20

Toughest questions from media are
actually simple, 3/23

‘MEDIA: PRINT’

Accurate & fair business publica--
tions, 5/11

Newsweek, WSJ, Time misinterpret
pr, 5/11

Posters flourish in the battle -
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sure, 6/29

Organizations finding mission
statement too limited, 5/4

Participation & involvement may
help managers be contributers
rather than barriers, 4/27
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Body of knowledge comes from many
sources, headed for computer
retrieval, 5/4

Bill Cantor's 5th annual reading
of the profession's pulse, 2/16
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1987 Bateman-PRSSA case study on
AIDS, 1/19
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Task force to study PRSA/IABC mer-
ger named, 5/11

PUBLICITY/PROMOTIONS
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Placement as seen by Jonathan
Schenker, 1/26

Spokespersons sought for

~Talk “Show-Guest “Dire&£ot

RELIGION
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myth, 5/25 :

Crime poll, 5/25
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4/20

Demographic development & labor
forecasts in retailing, 3/30
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Exec survey rates state of media
relations, 5/11
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survey finds, 5/25
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Insurance industry reports on ma-
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Nat'l Research Corp survey shows
consumers still depend on doc-
tors' advice, 6/29
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retrieval of pr body of knowledge, UTILITIES

5/4
Some advice before jumping into the
desktop publishing craze, 3/2
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Amer Ass'n of Retired Persons study
shows conflict between young &
old a myth, 5/25
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Merit, 6/8.

CPRS conf hears "pr" now means
"personal” not "public" relatioms,
6/29

CPRS, NSPRA, PRSA have comtes for
computer retrieval of pr's body
of knowledge, 5/4

GCuest Relations Ass'n, 2/23

International Fasteners Ass'n cam-
paigns against foreign makers'
poor product quality, 3/9

Membership in pr professional so-
cieties higher than usually ac~
knowledged, 1/5

- Minn ‘Turkey Growers Ass'n publishes
"Gobbles," 6/1

NPRN officers elected, 6/1

NSPRA officers elected, 5/11

Nat'l Ass’n of State Units on Aging
initiates "Gatekeeper Program,”
3/23

Nat'l Retail Merchants Ass'n labor
shortage survey, 3/30

Nat'l Rifle Ass'n pushes beyond
freedom to have guns, 6/1

PRSA & TABC study merger, 4/13

Task force to study PRSA/IABC mer-
ger named, 5/11

TPRA not entering legislation this
year, 2/9

"Umbrella Act” to regulate profes—
sions & occupations, 2/16

TRENDS

AIDS' increasing effect on society
is influencing marketing, 5/25

"American Dream" is alive, 5/25

ARs focus on people, becoming more
conservative, 1/26

Employees seeking "self-actualiza-
tion" bting 3 workforce trends,
3/9

Hierarchy of public sins, 5/18

How do you feel about trends in
naming, 1/12

L4

How insurance industry deals with .

societal 1ssues, 1/12

Is your org'n joining smoke free
workplace" trend? 2/16

Phil Lesly looks at trends in North
American life, 5/11

Media concerned with trends in 9
subject areas, 1/26

Organizational name changes, 1/12

Retailers grapple with labor short-
age, 3/30

TV news content indicators of cur-
rent journalistic trends, 1/19

Trends in corporate names, 2/9

| WOMEN - - = -

Amer Water Works Service faces
merger challenge, 6/8

Arizona Public Service's Energy
Wattch Program takes to the
neighborhoods, 6/1

Puget Sound Power & Light under-
takes Gatekeeper Prgm, 3/23

WHO'S WHO IN PUBLIC RELATIONS

Bernays receives honorary degree,
5/18

Ed Block receives Nat'l PR Profes-
sional Award, 6/1

John Budd named "'PR Professional-of-

the-Year'" by PR News, 4/20

CPRS officers elected, 6/22

Frank Davis retires, 1/26

Mike Deaver indicted, 3/23

Andrea Eliscu honored, 1/19

David Ferguson named volunteer chrm
of Corp Comn Adivsory Committee,
American Red Cross, 2/16

David Ferguson receives 1987 Ball

. State Nat'l PR Achievement Award,

5/25

Florida PR Education Foundation
elects officers, 1/19

John Gnau sentenced, 3/2

Bill Greener named to Nat'l Secur-
ity Council, 2/16

Jim Haynes receives TPRA's Golden
Spur Award, 3/23

Bill Jones moves from school prac-
titioner into industry, 4/20

Malcolm MacKillop dies, 2/16

Zoe McCathrin teaching at Kent
State, 6/29

Dave Meeker runs for mayor, 2/16

Richard Miller pleads guilty, 5/11

NSPRA officers elected, 5/11

NPRN officers elected, 6/1

PRSA district chairs elected, 3/16

PRSA section chairs elected, 3/30

Jerry Russom dies, 2/16

Beryl Spector dies, 1/19

Jim Strenski elected chrm, UFla
Business Advisory Council, 2/16

TPRA officers elected, 4/13

M. Fredric Volkmann wins CASE
Ashmore Service Award, 3/23

Nancy Wolfe, sr practitioner,
teaching at UTenn-Knoxville, 6/29

Alden Wood retires, 1/19

Church group says ‘miniseries”
"Amerika" presents static image
of women, 2/2

Feminization of pr may not occur
after all, 5/18

Productivity increases with pay
equity, 4/6

Promotions steadily increasing,
1/12

Pat Schroeder's message strategy
targets women, 6/22

Women want to be addressed as
"Ms." 3/9




prr's Reader Service Department

...1s available to answer your questions about articles, send re-

prints, binders, provide further information & references.

call Laurie Eldridge at 603/778-0514.

Reprints

Need an extra
copy for your boss?
For a client? Re-
prints of all arti-
cles in this index
are available by
calling prr. There
is a sma charge.

Binders

...are available for
only $7. That's just
cost + postage. Keep
a year's issues in-
cluding our 3 supple-
ments together as a
handy reference. To
order, call prr.

Just

Annual Survey

prr's 23rd Annual
Survey of the Profes-

sion is due fall 1987.

Part I, Salaries;
Part II, Issues &
Trends. $45 for both
parts; $25 for one.
To order, call prr.
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